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NOTE: 
Question No. 1 is compulsory. Attempt any four questions from the rest. All questions carry equal marks. Phones and other Electronic Gadgets are not allowed.
   
Q1: 
Define the following terms (3.5 marks each – Total 14 marks)

1. Advertisement 

2. Warehousing 

3. Telemarketing 

4. Marketing Mix 

.

Q2.
Briefly outline the any four of the hierarchical levels of the product e.g. core product level, potential, expected, augmented and potential product level 

Q3.  
Differentiate between Skimming Strategy and Penetration Strategy in Pricing. Briefly outline with examples why some organizations use skimming strategy while the others prefer penetration strategy. 

Q4.
Elaborate the concept of promotion mix with examples from telecom sector of Pakistan (Ufone, Telenor, Mobilink or any other)? 

Q5.
Explain with examplesfew of the direct marketing strategies which organizations may use. 

Q6.
Elaborate the concept of Product Life Cycle (PLC)? Explain the characteristics of different PLC stages with the help of a diagram)

Q7.
Elaborate the concept of 4Ps in Marketing? Explain 4Ps by quoting an example (of any product of your choice). 

Q8. 
Write short notes on any two of the following (Each carries 7 marks – Total 14 marks)

1- Differentiate between Push and Pull Marketing Strategy 

2- Differentiate between Marketing and Selling 

3- Differentiate between Sales Promotion and Personal Selling 
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